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A FASHION UNION .. LAchRﬁ;-;,

ALBER ELBAZ AND LANCOME

The crossover between fashion and cosmetics is long-established; take a look at the perfume shelves of
any pharmacy and you will find the majority of fragrances boasting names such as Jimmy Choo, Vivienne

Westwood, DKNY, Stella McCartney and Thierry Mugler. A number of fashion houses, including
Dior and Chanel, have also branched into make-up, launching innovative
must-have products that seem to have acquired almost the
same ‘status symbol’ power as the clothes for

which such designers are first and
foremost; known.

But, sometimes, the union of
fashion and beauty is presented
slightly differently - like the recent
collaboration between Alber Elbaz
and Lancome Cosmetics, which
utilises Elbaz’s artistic talents

and Lancome’s standing within
the industry to create limited
edition products that are at once
cosmetically and aesthetically
covetable.
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HYPNOSE STAR EYES PALETTE
BY ALBER ELBAZ - £38.00
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The Hypnése Show collection focuses on
eyes, with Elbaz explaining: “spend my time
backstage at the Lanvin shows, and when

I come out at the end, all I see are people’s
eyes... It all stems from the curvaceous

mascara bottles. The moment I saw them, [

thought of wormen’s bodies,. In Elbaz’s eyes,
then, Eyes are the new fashion accessory...
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The eye is there to last. It’s also a symbol of

authenticity. People say the mirror of the soul

is the eyes. I think eyes are really deep”.
“Eyes are the new
fashion accessory...

The eye is there to last.

It’s also a symbol of
authenticity”
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HYPNOSE DOLL EYES
BY ALBER ELBAZ - £23.00
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OMBRE HYPNOSE DRAMA EYES
BY ALBER ELBAZ - £18.50
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